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HEAD OFFICE

Paul Green

North America toll free 1-888-666-9754
Phone: 416-595-1252

Fax: 416-595-7255 |
Email: info@skicanadamag.com
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SALES & PROMOTIONS WEST
David Harkley

Phone: 604-894-3600

Fax: 604-894-3338

Email: dave@skicanadamag.com

PRO MEDIA COMMUNICATIONS EAST

Jeff Yamaguchi

Phone: 905-796-7931 |
Email: jeff@skicanadamag.com

EDITORIAL OFFICE

lain MacMillan

North America toll free 1-888-301-3348
Phone: 416-538-2293

Email: mac@skicanadamag.com

TECHNICAL EDITOR, GEAR GUIDE
Marty McLennan
Email: marty@skicanadamag.com

TECHNICAL EDITOR, TEST
Ron Betts
Email: betts@skicanadamag.com

ART DEPARTMENT

Norm Lourenco

Jennifer Neal

Phone: 416-653-2221

Fax: 416-653-7877

Email: design@skicanadamag.com
www.k9designco.com

CIRCULATION MANAGER
Jon Spencer

Phone: 416-504-5282

Email: js.abacus@sympatico.ca

Ski Canada brings the passion of alpine skiing to print, the
web and social media as well as monthly Enews — creating
a club-like loyalty among our readers. Our magazine
celebrates spectacular and inspiring photography
combined with evocative, award-winning stories that
continue to generate an avid readership. These skiers

are passionate about their magazine and they show

it — writing more letters to the editor than most other
Canadian magazines: Unlike any other medium, magazine
readers engage with the editorial in time set aside from
the noise and distractions of work and other obligations.
In addition to traffic generated from our magazine
audience, Skicanadamag.com captures visitors keying in
Ski and Canada from around the world: Back issues, resort
article searches, gear reviews and links to partner sites
etc. make it a valuable source of information for all skiers.
"Knowing the most effective'mixof entertainment and
information is what Ski'Canada's editors pride themselves

in = and our readers’ devotion to the magazine is the , ,

ultimate reward.

lain'MacMillany Editor

» First Tracks The editor skis madly off in all directions

» Letters Ski Canada readers write (and write, and write...)

» Short Turns News, gossip and racy photos

» Crosshairs The world of skiing seen through a photographer's lens

» Western View George Koch stirs the pot

» Style File This ain‘t no old school ski school

» Competition From WC alpine to freestyle to freeski, Tobias van Veen is there
» Letter from the Alps A different view from across the pond. By Doug Sager
» Tech Talk technical editor Marty McLennan on the popular mechanics of skiing
» Seen @ Whistler From the epicentre of mountain culture

» Gear & Gadgets new equipment, new threads

» Back in the Backcountry AT gear, tips and travel

» For Sale Ski Canada's real estate column has started bidding wars
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SKI CANADA
READERS

95% YES

BC AB 0c ON  US-EAST  US-WEST  EUROPE

OTHER
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20%

% of copies

15%

10%

5%

HIGH SCHOOL OR LESS
UNIVERSITY GRAD / POST GRAD

SOME COLLEGE

0%

2000

41.8% 18.2% 319 38.2% 25.3%
travel by travel by avarage days own/share travel by
plane car on trip slopeside property rented vehicle

82%

MALE

18%

FEMALE

Ski Canada readers compared to alpine ski market

The readers of Ski Canada magazine
match the distribution of alpine
skiers across all

age groups. —40%

30%

20%

10%

0%

18 to 34 50 to 64
12tol7 35t0 49 65+

. ISki Canada . l all skiers

SOURCE: Canadian Ski Council Facts & Stats 2010.
PMB 2009 alpine ski exclusively



SKI CANADA e

MAGAZINE?
R E A D E R s ﬁig mountain skiers ﬁ)omers
ﬂlomen skiers I;{aprés ski skiers
2

Expert all mountain 0-something skiers

% 83% Ski Canada readers buy at or Q(S"‘efs | A Sgers it s
near top of the line gear FamiySkers  tAent siers
. . ﬂoad trip skiers
# Ski Canada readers influence the
buying decisions of other skiers - they ANSWER: ALL OF THEM
give purchasing advice 8x per season These are Ski Canada readers. Skiers of al ages
on average who love their sport.
SOURCE: Rotenberg Research * expert/advanced ability: 79%

+ ski backcountry (off-piste): 32%
- spend 40 minutes reading Ski Canada
+ 79% rate Ski Canada very good/excellent

Snowsports participants are more brand loyal and willing to recommend * bought ne,w ‘alpme skis Wlth"_] p’?St year. 54%
brands than general population * bought skis ‘near top of the line’: 48%

+ bought skiwearwithin the past year: 52%
470/ recommend any of their favourite winter sport
0 products/brands to their peers

7 4(y use social media sites. Of that 74%,
0 84% utilize the platform to follow brands.
# This research illustrates that the winter

sports fan is a very targeted, but
potentially lucrative, demographic i 2
i

SOURCE: Ski Canada
subscriber research

SOURC E: Harris Interactive, December 2011
&
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Ski Canada readers ski an average
36 days per ski season -

-



More than 200,000 readers per issue

more than any other ski magazine in Canada.

Circulation 12 month average to March 2011: 32,868 copies per issue, the highest total
circulation and paid circulation ski magazine in Canada.

SKI CANADA READER

SKI EXPERIENCE

* Average 36 days of skiing per reader
Enonec o ke senotn P : H A | R * 79% advanced/expert level ability

* 32% ski backcountry

" 4
i SKI CANADA READER
PURCHASE CHARACTERISTICS
* 54% bought alpine skis within

the past 12 months
* 52% bought skiwear
* 48% bought ski gloves
* 35% bought alpine boots

* personal demos and Ski Canada mag-
azine content are the most important
factors in determining which brand of
skis purchased

* When Ski Canada readers buy, they
buy at or near top of the line: 48%
who bought skis bought ‘top of the
line'; 35% bought ‘near top of line'

SOURCE: Rotenberg Research
Ski Canada subscribers
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DYNASTAR
EXCLUSIVE ELTE
$950%

ATOMIC
CLOUD D275
$999°



#1 circulation snowsports
magazine in Canada.

CCAB statement 12 months ending March 2011

#1PAID CIRCULATION | SEoer;niic pisreeurion or
H#1 SUBSCRIPTIONS

#1 AUDITED CIRCULATION e Ontario (590
¢ Manitoba/Saskatchewan (3%) —

CANADIAN NEWSSTAND * Atiantic (3%)
20546 SALES 2010/20f11 * USA ;‘53;;';';‘(‘5‘4:;
* B.C (21%)

e Alberta (22%)

11451

9319

5190

SKI CANADA
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SOURCE: national newsst . = ,""‘_

and wholesaler reports
'

! ey investiin are delivering
the circulation and target audiences promised by the publishers. Third-party circulation‘audits offer media buyers and advertisers
a reliable means against misleading circulation claims.” More info: www.buysafemedia.com




THE CANADIAN ALPINI

ALPINE SKIEF
The participation rate in snow sports I N co M E EAR
(downhill ski, snowboard, cross-country) H o U s E H o L D ~

is 12.5% of the Canadian
opulation age 12 years and older or
P 9 y If skiers are measured by spending

target for most media plans. Alpine
annual household incomes of any sg
P (PMB) 2010.

The average annual household inco
alpine skiing is $101,849. :

o [
Alpine skiers can afford to buy wh
level of consumer activity.

Not only are alpine skiers high inco
SOURCE: PMB 2010 exceed the market stats. They ski fre
it is no surprise that their household

COMPARISON OF AVERAGE
BY SPORT PARTICIPATION.

—
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TOTAL SNOWSPORTS GEOGRAPHIC DISTRIBUT
PARTICIPANTS OF ALPINE SKIERS

2,000,000

(11%)

1,500,000

BC &
ALBERTA
(27%)

1,000,000

500,000

cross-country skiers

alpine skiers

[
[oy
[T}
o
[=
[}
o
s
o
c
(7]




WEB SITE & SOCIAL MEDIA

Highest ranked Canadian ski magazine website
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@skicanadamag |

facebook.com/SkiCanadaMag

WEB STATS
* Peak months are September through March
¢ Unique visits per month: 25,000+
* Average pageviews per month 125,000+
* Pages per visit avg. 4.5
* Traffic sources: search engines 71%;
direct 20%; referred 9%

#1 ranked on Google for many ski keywords
eg. ski Canada, ski tests
SOURCE: Google Analytics, March 2012

Ad slots appear on most pages in the website and
web ads rotate evenly with other advertisers in the
same ad slot.

A . 5
| www.skicanadamag.com

www.skifinder.com

SOURCE: alexa.com
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CONTACT YOUR SKI CANADA REP FOR RATES

NEW! skiFinder:
plug in your char-
acteristics such

as gender, weight,
ability, ski style and
usual snow condi-
tions to get a selec-
tion of skis tested by '
Ski Canada that best
match your needs.




