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Ski Canada brings the passion of alpine skiing to print, the 
web and social media as well as monthly enews — creating 
a club-like loyalty among our readers. Our magazine 
celebrates spectacular and inspiring photography 
combined with evocative, award-winning stories that 
continue to generate an avid readership. These skiers 
are passionate about their magazine and they show 
it — writing more letters to the editor than most other 
Canadian magazines. unlike any other medium, magazine 
readers engage with the editorial in time set aside from 
the noise and distractions of work and other obligations. 
In addition to traffic generated from our magazine 
audience, skicanadamag.com captures visitors keying in 
Ski and Canada from around the world. back issues, resort 
article searches, gear reviews and links to partner sites 
etc. make it a valuable source of information for all skiers. 
“knowing the most effective mix of entertainment and 
information is what Ski Canada’s editors pride themselves 
in — and our readers‘ devotion to the magazine is the 
ultimate reward.

iain macmillan, editor

dePaRtments, each issue

» first Tracks The editor skis madly off in all directions
» Letters Ski Canada readers write (and write, and write…)
» Short Turns News, gossip and racy photos
» Crosshairs The world of skiing seen through a photographer’s lens
» Western view George Koch stirs the pot
» Style file This ain’t no old school ski school
» Competition From WC alpine to freestyle to freeski, Tobias van Veen is there
» Letter from the Alps A different view from across the pond. By Doug Sager
» Tech Talk technical editor Marty McLennan on the popular mechanics of skiing
» Seen @ Whistler From the epicentre of mountain culture
» gear & gadgets new equipment, new threads 
» back in the backcountry AT gear, tips and travel
» for Sale Ski Canada’s real estate column has started bidding wars
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❖ SHORT TURNS

The Winners’ Circle
❖ Okay, so there’s no 
elaborate awards ceremony 
but thanks to BMO 
MasterCard and the Ski 
Canada Award, a helpful 
cheque was handed over to 
AJ Roberts, one of Alberta’s 
more promising young 

racers. The K2 racer recently pulled the switch to play 
with Banff Alpine Racers after many years with Team 
Panorama. Last year he collected fi ve provincial medals 
and ended up in the top-10 (Canadians) overall at the 
K2 National Championships. Funding for the Ski Canada 
Award is generated by BMO MasterCard holders. Put one 
in your wallet: www.bmo.com/ski

YOU’RE INVITED…
❖ Ski Canada turns the big 4-0 right about the time you’re reading this, but please, no gifts. In fact, we 
have some for you! Turn to page 96 to win sweet swag from some of Ski Canada’s best friends. And while 
you’re browsing, wishfully humming “Happy Birthday,” maybe you should consider planning the big trip to 
birthday-girls Fernie and the resort formerly known as Tod Mountain, Sun Peaks, who both turn 50 this 
winter. Celebrations, parties, festivities, ceilidhs, stories, reunions, contests, pageants…all season at both 
resorts. Ski both and decide which is your favourite. www.sunpeaksresort.com and www.skifernie.com

3RD Time Lucky
❖ It was billed by some as an Old World vs. New 
World competition, but in the end there wasn’t much 
of a fi ght, with Pyeongchang, South Korea, winning 
in the fi rst ballot 63 of the 95 votes cast for the 
2018 Winter Olympics. It was Pyeongchang’s third 
try. IOC members discounted Munich’s ready-to-go 
bid (virtually all venues are already in place given 
Garmisch-Partenkirken regularly hosts World Cup 
events for various winter sports) and straggler Annecy, 
France, for part of the world it continues to see as 
a growing market. The South Koreans campaigned 
hard on the ideas of lucrative and relatively new Asian 
markets, and were also happy to show off a telling map 
displaying the 21 past Winter Games: 19 in Europe 
and North America, and two in Japan. Co-hosting with 
neighbouring nut-state North Korea, or combining 
teams with them, are dreams in some organizers’ eyes 
(including South Korea’s opposition leader Sohn Hak-
kyu), but that daunting idea makes the shambolic 
construction for Russia’s Sochi Games look like a few 
tables and chairs need to be placed around.

Puttin’ in the laps
❖ Nine countries, fi ve continents, nine-and-a-half months and 4,161,823 vertical feet later (that’s 1,268,524 
vertical metres for readers born after the 1960s), Stephanie Jagger broke a Guinness Record set in 1994 by about 
15,000 feet. That’s like doing 1,100 runs off the Whistler gondola or about 145 Mount Everests. Completing the 
challenge at her home mountain Blackcomb in May, she also beat the old record-holder’s time by about two months. 
With a little help from Icebreaker, Whistler Skydiving and Casa Tours, the self-described “weekend-warrior” skier took 
in 45 of the world’s most famous ski resorts, including Chamonix, Portillo and Jackson Hole, as well as more off-the-
groomed-track ski areas like La Hoya (Argentina), Temple Basin (New Zealand) and Cortina Kokusai (Japan).

“The low point was the day I lost one of my skis in the Japanese backcountry,” said Jagger. “That was the fi rst 
day that I thought realistically that ‘Maybe I can’t do this.’ Thank God for my good friend Teresa—and some sake! 
The high point was hitting my original goal of four-million vertical feet, my family waiting for me at the bottom of the 
hill that day at Whistler with cowbells—and skiing with my fi ve- and seven-year-old nieces over the invisible line.” 
More at www.theverticalfeat.com

“You know you are on the right path when the end of your journey 
gets further and further away.” –Joseph Campbell
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Our team comes 
with a navy. 
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|
  Emanuell Hedvall  

Photographed by:  Nicklas Blom 
Canazei, Italy
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  Ingrid Backstrom  

Photographed by: AdAm ClArk 
Selkirk Wilderness Skiing, B.C.
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1. As you complete a turn and begin to 
flow into the next, plant your pole.

2. Absorb the pressure that has built up 
under your edges by allowing your knees 
to float up toward your chest as they cross 
beneath your centre of mass. Prepare to start 
arcing a turn in the opposite direction.

3. As you continue to turn your skis 
into the fall line, allow your legs to extend 
through the turning arc so that you have the 
ability to do the same thing in reverse as you 
complete the next turn.

SKIER: Chris Lennon
SNOW: Blackcomb
PHOTOS: Gillian Morgan

Spring Schmoo
Springtime in the West often provides unexpected deep days. When the sun comes out 
and the temperature starts to rise, however, that deep snow can become saturated and 
heavy by mid-morning. Faceshots are a bit harder to come by as a result, but it’s still a 
ton of fun to ski. Here are a few ideas to make the schmoo a bit more manageable.

Suck up the pow
Ripping through powder is much like skiing moguls—a lot more enjoyable, of course, but the 
movements are similar. Yet many people, particularly when starting out in powder, want to hop 
their way through the snow. A more effective way to lighten your skis and get them turning is to 
absorb your feet up underneath your torso in much the same way as you might a large mogul.

For the most part, keep 
your feet below you and 
forget about arcing large 
GS turns or railing hard 
on an edge.

Keep your speed up  
and your direction fairly 
straight down the  
fall line.

Stay loose and be ready 
for anything your skis 
may find beneath the 
surface.

Of course, it doesn’t hurt 
to be on a ski with a bit 
of girth—here I’m on a 
Kuro, which comes in at 
132mm underfoot.

Keep steering your skis 
continuously throughout 
the run even if you aren’t 
turning very far out of the 
fall line.

5. 4. 3. 2. 1. 
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destinations by Region foR ski vacations
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ski canada
ReadeRs
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Age COMpArISOn 
ski canada readers compared to alpine ski market

The readers of ski canada magazine 
match the distribution of alpine  
skiers across all  
age groups.

Ski Canada all skiers

souRce: Canadian Ski Council Facts & Stats 2010.  
PMB 2009 alpine ski exclusively

took a ski vacation
Longer than a 3-day weekend

95% YeS



Which of these skieRs 
Reads ski canada 
magazine?
 Big mountain skiers

 Women skiers

  Expert all mountain 
skiers 

 Family skiers

 Road trip skiers 

 Boomers

 Aprés ski skiers

 20-something skiers

 Skiers with kids

 Affluent skiers

anSwer: all of them

These are Ski Canada readers. Skiers of all ages 
who love their sport.

• expert/advanced ability: 79%
• ski backcountry (off-piste): 32%
• spend 40 minutes reading Ski Canada
• 79% rate Ski Canada very good/excellent
• bought new alpine skis within past year: 54%
• bought skis ‘near top of the line‘: 48%
• bought skiwearwithin the past year: 52%

SOurCe: Ski Canada 
subscriber research

  83% Ski Canada readers buy at or 
near top of the line gear

  Ski Canada readers influence the 
buying decisions of other skiers - they 
give purchasing advice 8x per season 
on average

SOurCe: rotenberg research

bRand loyal
Snowsports participants are more brand loyal and willing to recommend  
brands than general population

47%  recommend any of their favourite winter sport  
products/brands to their peers

74%   use social media sites. Of that 74%, 
 84% utilize the platform to follow brands. 

  This research illustrates that the winter 
sports fan is a very targeted, but 
potentially lucrative, demographic

SOurC e: Harris Interactive, December 2011

• 10 to 19 days (31.9%)
• > 50 days (11.9%)
• <10 days (5.0%)
• 30 to 49 days (30.6%)
• 20 to 29 days (20.6%)

freQuenCY Of SkIIng

eduCATIOn

ski canada
ReadeRs

ski canada readers ski an average  
36 days per ski season
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ATOMIC

D2 VF 82
$1,199*

LENGTHS AVAILABLE:

158, 166, 174, 182

122 82 111

17 @ 174

BEST IN:
EDGE GRIP

 There were a number of 

comments about the width 

of this ski from Ski Canada’s 

test team. What they agreed 

upon was that it was a 

precise carver most suited to 

a powerful skier who has the 

skills to match its aggressive 

personality. They felt the width 

made it a good choice in softer 

snow, so if your perfect ski day 

is exploring the less-travelled 

parts of the mountain, 

this might be your tool of 

choice. Darcy Trevelyan 

commented that it was “a 

bit wide for this category, but 

one of the best soft-snow skis 

today. It’s super-stable, easy 

to turn and fi nds a whole new 

gear at high-edge angles.”

BLIZZARD

G-POWER FS
$1,400*

LENGTHS AVAILABLE:

160, 167, 174, 181

123 72 105

15.5 @ 174

BEST IN:
EDGE GRIP

 Our testers found consensus 

in the G-Power FS; their 

comments had the testosterone-

driven feel of a bunch of buddies 

just back from a hunting trip. 

This ski inspired confi dence at 

speed and let our testers push 

their personal speed limits, 

without faltering. They felt it was 

suited to the more aggressive 

pilot who prefers long arcs to 

short. Kristian Armstrong 

wrote, “Okay, racers, this one’s 

for you. Power performance and 

attitude sum it up.”  Mark 

Stein thought he was ready 

for the Masters racecourse: “A 

race-carving, powerful speed 

machine. Tenacious edge grip 

at any speed and turn size. Go 

for it.”

ATOMIC

CLOUD D2 75
$999*

LENGTHS AVAILABLE:
148, 157, 166

119 75 109

12 @ 157

BEST IN:
EDGE GRIP

 This ski seemed to leave 

our testers wishing they’d had 

an extra serving of bacon at 

breakfast—a few comments 

indicated it needed a pilot with 

some weight. The ski had the 

heart of a beefy GS ski and 

loved to go fast, however some 

of our lighter, more fi nesse 

skiers found it a little hard 

to tame. If you’re the type of 

skier who loves the feel of a 

ski on edge and the wind in 

your face, then this might be 

for you. Kathy Broderick 

appreciates the fi ner things in 

life and has one hell of an A 

game: “Oh, if only I were a little 

heavier—this ski is a Lexus, 

full of style and class. Beautiful 

in every way.”

BLIZZARD

VIVA ULTRASONIC
$900*

LENGTHS AVAILABLE: 

153, 160, 167, 174

119 73 103

14 @ 160

BEST IN:
INITIATION, EDGE GRIP

 Ski Canada’s female test 

team couldn’t stop raving 

about how lively this ski felt. In 

long turns or short, at highway 

speeds or just cruising, they 

liked it all. When asked who 

the ski would be most suited 

to, Janice Morgan thought 

the ski would be great for a 

skier looking to improve her 

skiing, go faster and have 

fun—which is most of the ski 

population. She added: “This 

ski reacts in short and holds 

well in long. What a fun ride!” 

Nina Gretzmacher was 

also a big fan: “It blew me 

away. It’s bulletproof, holds 

an incredible edge and is 

extremely stable. This ski is full 

of energy and loves to go fast.”

11035_SC_v40_#2_skitest.indd   48
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FISCHER

PROGRESSOR 900
$1,249*

LENGTHS AVAILABLE:

160, 165, 170, 175, 180

121 75 104

13-17 @ 170

BEST IN:
AGILITY

 When every comment is 

similar, we know our testers 

have found a ski on which they 

can agree. With the Progressor 

900, the consensus was in its 

ability to deliver a fun, precise 

ride at every speed without 

limits, and that this ski was 

more at home on fi rm groomed 

snow, where its great edge 

grip and lively feel came to 

light. “It’s nimble and very easy 

to operate, yet has solid grip 

and performs well in all turn 

sizes,” was George Terwiel’s 

impression. Kristian 
Armstrong also had a good 

time with this ski: “It’s lively, 

with no speed limit, and excels 

in all turn shapes. It will reward 

a pilot who can lay it over.”

HEAD

i.SUPERSHAPE MAGNUM
$1,100*

LENGTHS AVAILABLE:

149, 156, 163, 170, 177

121 71 107

13.5 @ 170

BEST IN:
EDGE GRIP

 Solid underfoot, easy 

transitions from edge-to-edge, 

and versatile in a variety of 

conditions and terrain are the 

types of comments you would 

expect in this category—and 

the Supershape Magnum didn’t 

disappoint. Ski Canada stalwart 

Mark Stein described his ride 

as “fl owing precision arc-to-

arc. Smooth and power blended 

to perfection.”  The consensus 

among testers was that this 

was a ski that required a bit of 

speed to really shine and was 

more oriented to longer turns. 

That said, Robin Baycroft 

was impressed: “Wow! It’s 

solid underfoot, snappy in short 

turns and rock-solid in long. A 

carving machine.”

FISCHER

ZEPHYR
$999*

LENGTHS AVAILABLE:

150, 155, 160, 165

118 68 98

14 @ 165

BEST IN:
INITIATION

 If a ski can handle every 

situation you throw at it, it 

passes the test for functionality 

and versatility. That was 

how Ski Canada’s test team 

felt about the Zephyr. They 

commented on its performance 

in a variety of conditions and 

speeds; it could do it all—and 

then some. Lauralee Bowie 

summed it up best: “Now we’re 

talking—this is a ski! Loads 

of personality, full of gas, easy 

edge-to-edge, solid as a rock. 

Fast, slow, short, long—you 

can do anything on it.”  The 

women felt this ski would be 

perfect for an intermediate to 

expert skier who likes to mix 

it up in terms of terrain and 

speed.

HEAD

MYA NO 7
$935*

LENGTHS AVAILABLE:

156, 163, 170

115 68 99

13.3 @ 163

BEST IN:
EDGE GRIP

 Our women were smiling 

after their time on the Mya 

No 7. The soft fl ex allowed 

for easy initiation and great 

edge grip. Anne Terwiel 

said, “A solid performer. It 

easily picks up the edge, has 

smooth and precise carving, 

even fl ex and a bit of stiffness 

in the tail to rocket you out of 

the turn. A wonderful carving 

ski.” Kathy Broderick liked 

the predictability of this ski 

and also found it “quick to 

initiate, forgiving through the 

turn, and enjoys hard and soft 

piste.”  This ski would best suit 

intermediate to expert skiers 

who are on the lighter side 

and who don’t push the speed 

envelope to the upper end.
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AGILITYAGILITYAGILITYAGILITYAGILITYAGILITY

similar, we know our testers 

have found a ski on which they 

can agree. With the Progressor 

900, the consensus was in its 

ability to deliver a fun, precise 

ride at every speed without 

limits, and that this ski was 

more at home on fi rm groomed 

snow, where its great edge 

grip and lively feel came to 

light. 
to operate, yet has solid grip 

and performs well in all turn 

sizes,”
impression. 
Armstrong
time with this ski: 
with no speed limit, and excels 

in all turn shapes. It will reward 

a pilot who can lay it over.”
in all turn shapes. It will reward 

HEAD

i.SUPERSHAPE MAGNUM
$1,100*

LENGTHS AVAILABLE:LENGTHS AVAILABLE:LENGTHS AVAILABLE:LENGTHS AVAILABLE:LENGTHS AVAILABLE:LENGTHS AVAILABLE:

149, 156, 163, 170, 177149, 156, 163, 170, 177149, 156, 163, 170, 177149, 156, 163, 170, 177149, 156, 163, 170, 177149, 156, 163, 170, 177

121 71 107121 71 107121 71 107121 71 107121 71 107121 71 107

BEST IN:BEST IN:BEST IN:BEST IN:BEST IN:BEST IN:
EDGE GRIPEDGE GRIPEDGE GRIPEDGE GRIPEDGE GRIPEDGE GRIP

transitions from edge-to-edge, 

and versatile in a variety of 

conditions and terrain are the 

types of comments you would 

expect in this category—and 

the Supershape Magnum didn’t 

disappoint. 
Mark Stein
as 
arc. Smooth and power blended 

to perfection.” 
among testers was that this 

was a ski that required a bit of 

speed to really shine and was 

more oriented to longer turns. 

That said, 
was impressed: 
solid underfoot, snappy in short 

turns and rock-solid in long. A 

carving machine.”

ON-PISTE CRUISERS
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DYNASTAR

SPEED COURSE Ti
$800

LENGTHS AVAILABLE:

159, 165, 171, 177, 183

120 72 104

15 @ 172

BEST IN:
INITIATION

 When you get the same 

words popping up on testers 

cards, you know the ski was 

consistent. With the Speed 

Course Ti, those words were 

light, lively and fun. And fun 

is what a ski is supposed to 

be, so Dynastar must be on to 

something. Our test team was 

in agreement that this was one 

of the top all-rounders in the 

category. Mark Stein felt that 

it was “light and lively, smooth 

and fl owing. Finesse brings 

this ski alive. Effortless turns.” 

Mathieu Letourneau 

agrees: “It’s fun and playful, 

a quick turner, but can keep 

its stability at higher speed. 

A good ski that can do it all 

without speed limits.”

ELAN

AMPHIBIO WAVEFLEX 14
$1,250*

LENGTHS AVAILABLE:

152, 160, 168, 176

125 74 104

14.1 @ 168

BEST IN:
STABILITY, AGILITY

 This ski was best suited for 

the lighter testers. Everyone liked 

the playful feel of the Amphibio 

Wavefl ex 14, but felt that a 

heavier skier might overpower 

it at higher speeds.  The ski 

shone at moderate speeds, 

and the more aggressive skiers 

in the group would have liked 

a little more length in the ski 

available for testing to get its 

full potential. Big boy Norm 

Kreutz had this to say: “Easy 

initiation for short turns. Edge 

grip is not as positive as I would 

like.”  Lithe Tim Harder had 

a slightly different feel on this 

ski: “I felt solid and in control. 

I never found the speed limit. 

Very good vibration control. I’m 

impressed.”

DYNASTAR

EXCLUSIVE ELITE
$950*

LENGTHS AVAILABLE:

153, 159, 165, 171

120 73 104

15 @ 171

BEST IN:
LONG RADIUS, 
INITIATION

 The women scored the 

Exclusive Elite well in stability 

and long-radius turns. They 

commented on the ski’s ability 

to come alive as the speed 

increased and the stability 

of the ride at speed. Also 

appreciated was its versatility 

and performance in short 

turns: precise and quick. It’s 

not just for the high-speed 

crowd, but would also appeal 

to someone just learning to 

appreciate the carving feeling. 

Meghann Nunn commented, 

“This ski is amazing. It’s so 

solid underfoot. The edge bites 

into the snow and carves tip 

to tail through the whole turn. 

It loves speed, but can slow 

down when it wants to.”

ELAN

AMPHIBIO INSOMNIA
$1,150*

LENGTHS AVAILABLE:

152, 158, 166
 
125 74 104

11.3 @ 152

BEST IN:
LONG RADIUS

 There was some discussion 

about the Amphibio Insomnia. 

Some women called it a game-

changer and were full of praise, 

while a few felt it needed more 

pizzazz in short turns and said it 

had an upper speed limit. What 

they did agree on was that the 

ski loved to be on edge and the 

sidecut made for a comfortable 

radius. Kathy Broderick 

thought it was a “great ski 

for an aspiring intermediate. 

It’s forgiving, but gives a solid 

ride when an early edge is 

applied. This is a versatile ski 

you could spend the entire day 

on without getting fatigued.” 

The Insomnia is best suited 

for medium-weight skiers who 

don’t overpower their skis.

passes the test for functionality 

HEAD

MYA NO 7
$935*

LENGTHS AVAILABLE:LENGTHS AVAILABLE:LENGTHS AVAILABLE:LENGTHS AVAILABLE:LENGTHS AVAILABLE:LENGTHS AVAILABLE:

156, 163, 170156, 163, 170156, 163, 170156, 163, 170156, 163, 170156, 163, 170

115 68 99115 68 99115 68 99115 68 99115 68 99115 68 99

BEST IN:BEST IN:BEST IN:BEST IN:BEST IN:BEST IN:
EDGE GRIPEDGE GRIPEDGE GRIPEDGE GRIPEDGE GRIPEDGE GRIP

after their time on the Mya 

No 7. The soft fl ex allowed 

for easy initiation and great 

edge grip. 
said, 
easily picks up the edge, has 

smooth and precise carving, 

even fl ex and a bit of stiffness 

in the tail to rocket you out of 

the turn. A wonderful carving 

ski.”
the predictability of this ski 

and also found it 
initiate, forgiving through the 

turn, and enjoys hard and soft 

piste.”  
intermediate to expert skiers 

who are on the lighter side 

and who don’t push the speed 

envelope to the upper end.

F A L L  2 0 1 1  »  c a n a d a »   »  s k i

FISCHER

ZEPHYR
$999*

LENGTHS AVAILABLE:LENGTHS AVAILABLE:LENGTHS AVAILABLE:LENGTHS AVAILABLE:LENGTHS AVAILABLE:LENGTHS AVAILABLE:

150, 155, 160, 165150, 155, 160, 165150, 155, 160, 165150, 155, 160, 165150, 155, 160, 165150, 155, 160, 165

118 68 98118 68 98118 68 98118 68 98118 68 98118 68 98

BEST IN:BEST IN:BEST IN:BEST IN:BEST IN:BEST IN:
INITIATIONINITIATIONINITIATIONINITIATIONINITIATIONINITIATION

situation you throw at it, it 

passes the test for functionality 

and versatility. That was 

how 
felt about the Zephyr. They 

commented on its performance 

in a variety of conditions and 

speeds; it could do it all—and 

then some. 
summed it up best: 
talking—this is a ski! Loads 

of personality, full of gas, easy 

edge-to-edge, solid as a rock. 

Fast, slow, short, long—you 

can do anything on it.”

women felt this ski would be 

perfect for an intermediate to 

expert skier who likes to mix 

it up in terms of terrain and 

speed.

AMPHIBIO INSOMNIA

125 74 104125 74 104125 74 104125 74 104125 74 104

pizzazz in short turns and said it 
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ski canada ReadeR  
ski eXPeRience
• Average 36 days of skiing per reader
• 79% advanced/expert level ability
• 32% ski backcountry

ski canada ReadeR  
PuRchase chaRacteRistics 
•  54% bought alpine skis within  

the past 12 months
• 52% bought skiwear
• 48% bought ski gloves
• 35% bought alpine boots

• personal demos and Ski Canada mag-
azine content are the most important 
factors in determining which brand of 
skis purchased

• When Ski Canada readers buy, they 
buy at or near top of the line: 48% 
who bought skis bought ‘top of the 
line’; 35% bought ‘near top of line’

SOurCe: rotenberg research 
Ski Canada subscribers

more than 200,000 readers per issue
more than any other ski magazine in canada.
Circulation 12 month average to march 2011: 32,868 copies per issue, the highest total 
circulation and paid circulation ski magazine in Canada.  

16 b u y e r ’ s  g u i d e  2 0 0 9

Chad Hendren
Photographed by: Eric BErgErBlackcomb Mountain
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High   on Zermatt
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BY IAIN MACMILLAN, PHOTOGRAPHY BY RAY O’REILLY

F rom Blackcomb to Zermatt, lots of people have skied on a glacier, but 

how many can say they’ve skied under one? Okay, so technically we 

didn’t actually “ski” so much as “slide our bums uncontrollably on the 

most frictionless surface we’ve ever encountered,” but it still proved an exceptional 

welcome to one of the many wonders of Switzerland.

Earlier that morning my wife, Ray, and I had hocked our three children at the ski 

school in town and then stopped at the tourist board to convince Claudia Staber 

to not only play hooky with us, but to bring along mountain guide friend Benedikt 

Perren to show us a few places we might not venture to on our own.

Skiers of all ages enjoy being overwhelmedby the legendary Swiss resort.
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BY IAIN MACMILLAN, PHOTOGRAPHY BY RAY O’REILLY

F rom Blackcomb to Zermatt, lots of people have skied on a glacier, but 

how many can say they’ve skied under one? Okay, so technically we 

under one? Okay, so technically we 

under
didn’t actually “ski” so much as “slide our bums uncontrollably on the 

most frictionless surface we’ve ever encountered,” but it still proved an exceptional 

welcome to one of the many wonders of Switzerland.

Earlier that morning my wife, Ray, and I had hocked our three children at the ski 

school in town and then stopped at the tourist board to convince Claudia Staber 

to not only play hooky with us, but to bring along mountain guide friend Benedikt 

Perren to show us a few places we might not venture to on our own.

High   on Zermatt
Skiers of all ages enjoy being overwhelmedby the legendary Swiss resort.
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#1 circulation snowsports 
magazine in canada.

CCAB statement 12 months ending March 2011

• B.C (21%)
• Alberta (22%)

• Ontario (45%)
• Manitoba/Saskatchewan (3%)

• Atlantic (3%)
• USA & Foreign (1%)

• Quebec (5%)

geOgrAphIC dISTrIbuTIOn Of
SkI CAnAdA SubSCrIberS

#1 pAId CIrCuLATIOn
#1 SubSCrIpTIOnS
#1 AudITed CIrCuLATIOn

Audited by Canadian Circulations Audit board (CCAb) division of bpA 
Worldwide - the only Canadian ski publication to verify its circulation.
“BPA was founded to ensure advertisers have complete and unbiased verification that publications they invest in are delivering  
the circulation and target audiences promised by the publishers. Third-party circulation audits offer media buyers and advertisers  
a reliable means against misleading circulation claims.” More info: www.buysafemedia.com 
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alPine skieRs aRe the toP 
income eaRneRs in sPoRt 
households
If skiers are measured by spending power, then ski canada’s readers are an important 
target for most media plans. alpine skiers, with golfers, have the highest average 
annual household incomes of any sport group measured by Print measurement Bureau 
(PmB) 2010. 

The average annual household income for households participating in  
alpine skiing is $101,849.

alpine skiers can afford to buy what they want, and their lifestyle reflects a high 
level of consumer activity.

not only are alpine skiers high income earners, the readers of ski canada magazine 
exceed the market stats. They ski frequently and travel often in pursuit of their sport, so 
it is no surprise that their household income exceeds the skier household average. 

comPaRison of aveRage annual household income 
by sPoRt PaRticiPation. 
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The participation rate in snow sports 
(downhill ski, snowboard, cross-country) 

is 12.5% of the canadian 
population age 12 years and older or  

3.67
million  

SOurCe: PmB 2010

ONTARIO
(33%)

OTHER
(11%)

QUEBEC
(29%)

BC &
ALBERTA
(27%)

geogRaPhic distRibutions 
of alPine skieRs

the canadian alPine ski maRket

national alPine skieR

• average age: 39 years

•  household income 
$100,000+ (45%)

•  average household income:  
$101,849     

SOurCe: Canadian Ski Council

total snoWsPoRts 
PaRticiPants



Web site & social media
Highest ranked Canadian ski magazine website

SOurCe: alexa.com

Web stats
• Peak months are September through March
• Unique visits per month: 25,000+
• Average pageviews per month 125,000+
• Pages per visit avg. 4.5 
•  Traffic sources: search engines 71%;  

direct 20%; referred 9%
 
#1 ranked on Google for many ski keywords  
eg. ski Canada, ski tests

SOurCe: Google analytics, march 2012

 
 
Ad slots appear on most pages in the website and 
web ads rotate evenly with other advertisers in the 
same ad slot.

neW!  Ski Finder: 
plug in your char-
acteristics such 
as gender, weight, 
ability, ski style and 
usual snow condi-
tions to get a selec-
tion of skis tested by 
Ski Canada that best 
match your needs.

contact youR ski canada ReP foR Rates

@skicanadamag

facebook.com/SkiCanadaMag

www.skifinder.com

www.skicanadamag.com


